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Almaviva Is Now an SAP Gold Partner  
 

Achievement confirms company’s role as a leader in digital transformation process of 
businesses 

 
 
Rome — June 15, 2022 — Almaviva, a leading Italian digital innovation company, announced today 
that it has achieved SAP gold partner status in the SAP® PartnerEdge® program. This achievement 
indicates the high level of quality Almaviva offers to businesses that use SAP solutions. 
 
“This is a qualitative accomplishment that redefines the company’s position in the SAP ecosystem, 
confirms Almaviva’s leading role in the digital transformation process, and acknowledges the support 
it provides to clients as they seek to transform and simplify their business operations,” said Antonio 
Amati, General Manager of Almaviva’s IT Division. 
 
In addition to achieving SAP PartnerEdge gold level program requirements, Almaviva hit this milestone 
as a result of positive customer references, its unique offerings for SAP solutions, and its ongoing 
commitment to achieving SAP certifications. 
 
“The journey with SAP began in 2020 and has grown significantly over the past two years, in terms of 
both people and projects,” said Luciana Scarlatelli, Almaviva’s SAP and ERP digital platform leader. 
“Obtaining this level of partnership confirms Almaviva is a company that is capable of working in an 
integrated way.” 
 
SAP PartnerEdge program provides the enablement tools, benefits, and support to facilitate building 
high-quality, disruptive applications focused on specific business needs – quickly and cost-effectively. 
 
 
 
Almaviva Company Profile 
Almaviva is synonymous with digital innovation. Proven experience, unique skills, ongoing research and in-depth 
knowledge of a range of public and private market sectors are what make it the leading Italian Group in 
Information & Communications Technology. Almaviva leads the Country growth and takes up the challenge that 
companies must face to remain competitive in the Absolute Digital Age, by innovating their business model, 
organization, enterprise culture and ICT. Almaviva operates globally, with 44 offices in Italy and 26 abroad. It has 
a significant presence in Brazil, and is also operational in the United States, Colombia, Tunisia, Romania, Saudi 
Arabia, Egypt, The Dominican Republic and Brussels, the nerve centre of the EU.With 45,000 people - 10,000 in 
Italy and 35,000 overseas - Almaviva is the 3th private Italian Group in terms of people   worldwide,  with a 
turnover of € 974 million in 2021.  www.almaviva.it/en_GB 
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